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The Energy Systems Conference brings together research, academia, industry and policymakers to: 

• Expose and address the flaws and gaps for energy systems in areas including policy, investment, 
attitudes, management and security. 

• Examine emerging research and technology and new policy, critically assessing what can and should be 
implemented to ensure effective integration between different parts of the energy system, from 
resources to end users.  

• Reflect on real world case studies.  
• Discuss how the cost of energy systems can be optimised to drive investment and uptake. 

The theme of the Conference will be “21st Century Challenges” which speaks to a new and emerging 
energy trilemma: 1) jobs, wealth and productivity, 2) low carbon and affordable energy, and 3) energy 
security. Focussing especially on the coming 15 years, we will examine the global drivers affecting the 
energy system such as governmental policy commitments and objectives, global climate change 
commitments, and resource constraints.  

 

Conference Topics: 
 

Energy policy, Energy economics, Energy security, Energy systems, Disruptive energy technologies, 
Integration, The grid, Case studies, Infrastructure, Urban transition, Public engagement, Innovation, 
Life cycle assessment (LCA), Climate change 
 
 

Conference Deadlines 

Category     Date  

Abstract Submission Deadline 29 January 2016 

Early Bird Registration Deadline  31 March 2016 
 

 
 

Commercial Opportunities 
 

Choose from a variety of sponsorship and commercial options to raise your profile and position your 
company as a thought leader in the community. 
Reasons why being a sponsor is a brilliant marketing strategy 



• Highly targeted marketing – reach your community 
• Brand awareness & recognition – logo and advertisement placement 
• Access to knowledge – find out about new research being undertaken 
• Engage with your audience – at the event and online 
• Media exposure - benefit from being promoted throughout Elsevier’s marketing process 
• Enhance credibility – highlight your company’s expertise to a captive audience 
• Generate new sales & form new partnerships – with registrants, vendors and speakers 
• Leveraged lead generation - the chance to be recommended to attendees’ connections 

An exhibition will run alongside the conference sessions. Space is available on a first-come, first-
served basis. In addition, a range of commercial sponsorship opportunities are available. 

To discuss your requirements or to book a sponsorship or exhibit space please contact: 
Chloe Partridge 
Email: c.partridge@elsevier.com 
Tel: +44 1865 84 3846 

 

 


